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Strategy Eight: Virtual Auction Experience
Strategy Description:
A fully digital auction event where donated items, services, or experiences are showcased and bid on through an online platform, creating excitement, competition, and high engagement without any upfront cost.

Proposed Fundraising Range Goal: $1,000 to $25,000
Timeframe: 2 to 4 weeks

Category:
Digital and Online Campaigns

Social Media Hook:
Bid with purpose win with impact

Social Media Ad + Post:
What if your next purchase could change a life
We are hosting a virtual auction filled with unique items experiences and opportunities you will not find anywhere else Every bid supports a meaningful cause and helps us reach our goal
Browse items place your bids and be part of something bigger
Auction opens soon do not miss your chance Start bidding here: [Insert Link]
AI Story Prompt:
Write a compelling story about a donor who participated in an auction and realized their purchase created meaningful change in someone’s life.
AI Expanded Prompt:
Create a full virtual auction campaign including item sourcing strategy, bidding structure, urgency tactics, donor engagement messaging, and post event follow up plan.
Volunteer Roles:
Project Manager oversees full auction timeline and execution Follow Up Coordinator manages bidder communication and donor follow up
Item procurement team secures donated goods and experiences
Content team creates listings and descriptions
Marketing team promotes auction across platforms Tech support manages auction platform and bidding process
Steps to Do Checklist:
Identify and secure donated items or experiences
Select an online auction platform or simple bidding system
Create compelling descriptions and visuals for each item
Set starting bids and bidding increments
Launch promotional campaign leading up to auction
Open bidding and post daily highlights
Create urgency with countdown reminders
Close auction and notify winners
Process payments and deliver items Send thank you messages and share impact
Pro Tip:
Experience and exclusive access items often outperform physical goods in both engagement and final bid value.
Motivational Quote:
When people compete for a cause, everyone wins

